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IN THE SUMMER OF 2025, THE HOLIDAY EURO 
ABROAD WILL BE WORTH AROUND 8 PERCENT 
MORE THAN AT HOME1 

• Measured by purchasing power in Germany, you can get 
goods and services worth 108 euros for 100 euros abroad on 
holiday. The values were weighted with the popularity of 
Austrians' foreign destinations.  

• Among the most popular holiday destinations, holidaymakers 
will receive the most in Hungary in the summer of 2025, 
around 50 percent more than in Austria. In Portugal and 
Spain, too, the value of the holiday euro is significantly higher 
than in Austria at around 30 percent. 

• In Greece and Slovenia, you get around 20 percent more than 
in Austria. You can get around 10 percent more in Croatia and 
Italy. Holidaymakers receive similar amounts to Austria in 
Germany, France and Turkey, where they lost around 20 
percent of their value. 

• Compared to the summer of 2024, the relative value of the 
holiday euro has changed only slightly, it has become around 
one percent less value, as price increases in some countries 
were more pronounced than in Austria, which was only 
partially offset by exchange rate devaluations. The value of 
the holiday euro fell particularly sharply in Türkiye.  

• This year, thanks to the strong euro, the holiday euro is worth 
more than last year in Hungary, the USA and above all in 
Canada. 

 

 

 

 

 
 

1 Compared to previous years, the analysis has been refined thanks to 
improved data, and the comparison is now based more on holiday-typical 
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• In the overseas destinations, the holiday euro was unable to 
increase in value despite the appreciation of the euro by 
around 3 percent, as in many countries the rise in inflation 
was stronger than in Austria and in addition, the euro lost 
value against Asian currencies, so that on average it will be 3 
percent less value in Asia in 2025 than in the previous year.  

• The situation is different in South/Central America, where the 
holiday euro is likely to be worth around 7 percent more this 
year, 14 percent in Mexico and 9 percent in Brazil. In Australia 
and New Zealand, too, you will get almost 10 percent more 
this year compared to Austria than in 2024.  

  
  

expenses. The values of the past analyses are therefore not comparable with 
the current evaluation 
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Sources: UniCredit Bank Austria (own estimates), OECD, Eurostat, IMF, Statistik Austria, June 2026
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COMPARED TO THE PREVIOUS YEAR, THE HOLIDAY 
EURO ABROAD REMAINED ALMOST UNCHANGED 

Measured by purchasing power in Germany,2 you can get goods 
and services worth 108 euros for 100 euros abroad on holiday. 
The values were weighted with the popularity of the foreign 
destinations of Austrians.  

Among the most popular holiday destinations, holidaymakers in 
the summer of 2025 will receive the most in Hungary, around 
50 percent more than in Austria. In Portugal and Spain, too, the 
value of the holiday euro is significantly higher than in Austria at 
around 30 percent. 

 

On holiday, EUR 100 are worth  

 

 

 

 

 

 

 

 

 

 

In Greece and Slovenia, you get around 20 percent more than in 
Austria. You can get around 10 percent more in Croatia and Italy. 
Holidaymakers in Germany, France and Turkey receive a similar 
amount as in Austria. 

You get less for your money than in Austria in the United 
Kingdom, around 10 percent, and in the USA, despite the 
appreciation of the euro, around 20 percent less. One of the most 
expensive destinations among the most popular holiday 
destinations continues to be Switzerland, where you can only get 
goods and services worth the equivalent of 67 euros for 100 
euros. 

LITTLE CHANGE IN THE VALUE OF THE HOLIDAY 
EURO IN 2025 COMPARED TO THE PREVIOUS YEAR 

 

 

 

 

 

 

 

 

 

 

2 To calculate the holiday euro, the price level for typical holiday expenditure 
(70% restaurant and hotel, 7% transport, 10% food, 3% alcohol and 10% other 
consumer goods) in the holiday country is compared with the price level in 
Austria on the basis of Eurostat data. However, this comparison is only 

Among the holiday destinations that are not among the top 
destinations, you get around 75 percent more in Bulgaria than 
in Austria, and around 50 percent in Romania. In the Czech 
Republic and Slovakia, too, the holiday euro is worth significantly 
more, around 30 percent, 20 percent more in Poland and Cyprus. 
On the other hand, you get less than in Austria in Ireland, Sweden 
and the Netherlands. 

Compared to the summer of 2024, the relative value of the 
holiday euro has changed only slightly, it has become around 
one percent less value, as price increases in some countries were 
more pronounced than in Austria, which was only partially offset 
by exchange rate devaluations. For example, the value of the 
holiday euro fell particularly sharply in Türkiye, where it lost 
around 20 percent of its value due to inflation 35 percent higher 
than in Austria, but a devaluation of only 27 percent at the same 
time. Some destinations became insignificantly cheaper in 
comparison due to higher inflation in Austria, such as Germany, 
France, Italy, Greece and Spain.  

This year, thanks to the strong euro, the holiday euro is worth 
more than last year in Hungary, the USA and above all in Canada. 

ALSO OVERSEAS, HOLIDAY EURO TENDS TO BE 
WEAKER 

Im Verlauf des Jahres 2025 wird der Anstieg der Tariflöhne dafür  

 

 

 

 

 

 

sorgen, dass im Durchschnitt sowie voraussichtlich in fast allen 
Hauptgruppen die reale Kaufkraft des Jahres 2020 wieder  

 

In the overseas destinations, the holiday euro was unable to 
increase in value despite the appreciation of the euro by around 
3 percent, as in many countries the rise in inflation was stronger 
than in Austria. In addition, the euro lost value against Asian 
currencies, so that on average it will be 3 percent less value in 
Asia in 2025 than in the previous year. The situation is different 
in South/Central America, where the holiday euro is likely to be 
worth around 7 percent more this year, 14 percent in Mexico and 
9 percent in Brazil. In Australia and New Zealand, too, you will 
get almost 10 percent more this year compared to Austria than 
in 2024.  

IMPORTANT NOTE ON SIGNIFICANCE 

Finally, the economists of UniCredit Bank Austria point out that 
the calculation of the Holiday Euro does not represent any 
suggestion of a holiday trip abroad and that the value of the 
Holiday Euro should play a subordinate role compared to health 
and other safety aspects. In addition, they point out that these 
are average values, individual regions (such as London as a 

available for EU countries plus Switzerland and Türkiye. For other countries, the 
general price level of the country compared to Austria is used, based on the IMF 
World Economic Outlook. 

 
 
 
 
 
 
 
 
 
 
 

 
 

P
or

tu
ga

l

Sp
ai

n

H
un

ga
ry

Tu
rk

iy
e

Sl
ov

en
ia

G
re

ec
e

C
ro

at
ia

It
al

y

Fr
an

ce

C
an

ad
a

G
er

m
an

y

A
us

tr
ia

U
K

U
S

Sw
it

ze
rl

an
d

To
ta

l 

0

20

40

60

80

100

120

140

160

180

200

Sources: UniCredit Bank Austria (own estimates), OECD, Eurostat, IMF, Statistik Austria, 

 
 
 
 
 
 
 
 
 
 
 

 

C
an

ad
a

U
K

U
S

Fr
an

ce
It

al
y

N
et

h
er

la
n

ds
Sw

it
ze

rl
an

d
G

er
m

an
y

Sl
ov

en
ia

Sp
ai

n
P

or
tu

ga
l

A
us

tr
ia

P
ol

an
d

Ir
el

an
d

Sl
ov

ak
ia

C
ze

ch
 R

.
G

re
ec

e
C

ro
at

ia
R

om
an

ia
H

un
ga

ry
Tu

rk
iy

e

-25%

-20%

-15%

-10%

-5%

0%

5%

10%

(TOP 20 destinations, change since June 2025 in %)

Quelle:UniCre

Holiday euro is 
worth more*)

*) compared to the value in Austria

Holiday euro is 
worth less*)

S:UniCredit Bank Austria June 2026

 
 
 
 
 
 
 
 
 
 
 

 

To
ta

l

O
ve

rs
ea

s

A
fr

ic
a

A
si

a
So

ut
h

/C
en

tr
al

 
A

m
er

ic
a

Ja
pa

n
N

ew
 Z

ea
la

n
d

H
on

g 
K

on
g

Th
ai

la
n

d
D

om
.R

ep
.

C
h

in
a

Tu
n

is
ia

Eg
yp

t
A

us
tr

al
ia

So
ut

h
 A

fr
ic

a
M

ex
ic

o
B

ra
zi

l

-20%

-15%

-10%

-5%

0%

5%

10%

15%

20%

(Long-distance destinations, chg. since June 2025 in %)

Sources: UniCredit Bank Austria, June 2026

Holiday euro is worth 
more*)

*) compared to the value in Austria 

Holiday euro ist 
worth less*)



 

Analyses, page 4 of 6 

central region) may deviate from them. In some countries, the 
price level refers to the average of goods and services, individual 
products (especially for tourists) can deviate significantly from 
this. Therefore, no value was given for the long-haul 
destinations, but only its change. In addition, the fact that the 
price level in some holiday countries is so much cheaper than in 

Austria is mainly due to the high income level in Austria. If 
Austria's price level were lower, the income level would also be 
lower and holidays would be more difficult to afford. 
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MORE TO READ 
We invite you to visit the economic analyses on Bank Austria’s website: www.bankaustria.at under "Direct access – Markets & Research 
- Analyses & Research" in the section "Economic Research Austria" or directly at Economy online: Analyses & Research.  

If you would like to receive information on our most recent publications by e-mail, please subscribe to the newsletter Bank Austria 
Economic News via e-mail: econresearch.austria@unicreditgroup.at. 

  
 
AUTHOR 
Stefan Bruckbauer, Chefökonom UniCredit Bank Austria (stefan.bruckbauer@unicreditgroup.at)   
 
LEGAL INFORMATION: 
These publications do not constitute investment advice, investment recommendations, marketing communications, or financial 
analysis. In particular, they are not an offer or solicitation to buy or sell securities and do not constitute a solicitation to make such an 
offer. They are intended solely as initial information and are no substitute for advice based on the individual circumstances and 
knowledge of the investor. 
 
It is an analysis based on publicly available economic data. Despite careful research and the use of reliable sources, no responsibility 
can be taken for completeness, correctness, timeliness and accuracy. 
 
Any investment in securities involves risks. The value of the investment and the income from it may fluctuate suddenly and 
substantially and therefore they cannot be guaranteed. There is a possibility that the investor will not receive back the full amount 
invested, particularly if the investment is held for only a short time. In some circumstances, a total loss is also possible. 
 
Possible (return) payments from the product may not protect investors against inflation risk. There can be no assurance, therefore, 
that the purchasing power of the capital invested will not be affected by a general increase in the prices of consumer goods. Figures 
and information on performance refer to the past and past performance is not a reliable indicator of future results. 
Only in the context of an investment advisory service can UniCredit Bank Austria AG take into account the personal circumstances of 
the customer (investment objectives, experience and knowledge, risk appetite, financial circumstances and financial loss tolerance) 
and carry out a product-specific suitability test. 
 
We would like to point out that the tax treatment depends on the personal or company circumstances of the investor and that the 
information on tax advantages is provided on the basis of the current legal situation, which may be subject to future changes and for 
which no information can be given as to whether they will be continued. 
 
IMPRINT 
Disclosure according to Sections 24 and 25 of the Austrian Media Act (Mediengesetz - MedienG):  
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UniCredit Bank Austria AG 
1020 Vienna, Rothschildplatz 1, 
which is also the media owner. 
Business objective: credit institution pursuant to Section 1 (1) of the Austrian Banking Act (Bankwesengesetz) 
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Pichler, Eveline Steinberger, Doris Tomanek, Roman Zeller. 
 

Interests held in the media owner pursuant to Section 25 of the Austrian Media Act: 

 
UniCredit S.p.A. holds 99.996% of the shares in the media owner (key details of the shareholder structure of UniCredit S.p.A. are 
available at Shareholders - UniCredit).  

 
“Betriebsratsfonds des Betriebsrats der Angestellten der UniCredit Bank Austria AG, Region Wien” (the Employees’ Council Fund of 
the Employees’ Council of employees of UniCredit Bank Austria AG in the Vienna area) and “Privatstiftung zur Verwaltung von 
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https://www.bankaustria.at/en/markets-research-economy-online.jsp
mailto:econresearch.austria@unicreditgroup.at
mailto:stefan.bruckbauer@unicreditgroup.at
https://www.unicreditgroup.eu/en/governance/shareholders.html
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MobileBanking App 
Simply download it from your provider’s app store. 
All information: mobilebanking.bankaustria.at 
 

Our customer service on the internet 
bankaustria.at/customer-support 
 

Our branches throughout Austria 
filialfinder.bankaustria.at 

 

 You can find us on:   

This information was prepared by UniCredit Bank Austria AG, Rothschildplatz 1, 1020 Vienna (media owner and publisher).  

Misprints and errors excepted. 

Status: June 2026  
 

https://www.bankaustria.at/mobilebanking-app.jsp
https://www.bankaustria.at/hilfe-kontakt.jsp
https://filialfinder.bankaustria.at/de/

