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AUSTRIA'S TOURISM INDUSTRY UNDER 
PRESSURE DUE TO HIGH COST DYNAMICS 

• The Austrian tourism industry was able to achieve a record 
result in 2024 with 154.3 million overnight stays, 1.1 percent 
above the previous record from 2019. For 2025, the tourism 
sector is once again on course for a record, but the growth 
momentum slowed noticeably in the first half of the year.  

• A new record was also achieved in 2024 in nominal income 
from travel. At 32.2 billion euros, the result from 2023 was 
exceeded by 5.8 percent. In the first half of 2025, tourism 
revenues were 5.0 percent higher than in the same period of 
the previous year.  

• The nominal record revenues are put into perspective in view 
of the high inflation. Price-adjusted, revenues in 2024 were 
15.5 percent below the value of 2019, and in 2024, real 
revenues from tourism even decreased slightly compared to 
the previous year. This negative development continued in 
the first half of 2025.  

• Real revenue per night has also fallen to just 85 percent of 
2019, an even steeper downward trend that shows a change 
in guest spending patterns.  

• There are shifts in overnight stays in accommodation 
establishments. The winners are hotels of the highest 
categories on the one hand and cheap accommodation, 
especially campsites, on the other.  

• Due to high price increases as a result of strong wage 
increases and higher energy prices, holidays in Austria have 
become more expensive than other goods or services and, 
above all, more expensive than in other holiday destinations.  

• The great importance of tourism for the Austrian economy, 
with a direct value added share of 4.4 percent of GDP and 
more than 220,000 employees, is being put to the test.  
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OVERNIGHT STAY RECORD IN 2024 COULD BE JUST 
SURPASSED IN 2025  

After the pandemic-related slump, the tourism sector in Austria 
made a strong comeback, with more overnight stays recorded in 
2024 than in 2019 for the first time. With 154.3 million 
overnight stays, the previous record result from 2019 was 
exceeded by 1.5 million overnight stays or 1.1 percent. The 
positive trend continued in the first half of 2025, albeit at a 
slower pace. With 76.2 million overnight stays, the result for the 
first six months of 2024 was exceeded by half a percentage 
point. The renewed increase is due to an increase of 1.5 percent 
in overnight stays by domestic guests, while overnight stays 
from abroad increased by only 0.2 percent. In terms of the 
number of overnight stays, a new record is within reach for the 
Austrian tourism industry in 2025 as a whole. 

 

Number of overnight stays exceeds pre-pandemic 
level  

 

 

 

 

 

 

 

 

 

 

The better development of domestic tourism favoured provinces 
with a high proportion of domestic overnight stays, such as 
Burgenland, Upper Austria and Styria. In contrast, provinces with 
a high proportion of foreign holiday guests, such as Tyrol and 
Carinthia in particular, reported even lower overnight stays in 
2024 than in 2019. The strongest growth was achieved in the 
federal capital Vienna, supported by the general trend towards 
city tourism.  

 

Better development in federal states with a higher 
proportion of domestic tourists  

 

 

 

 

 

 

 

 

 

 

RECORD ALSO IN (NOMINAL) TOURISM REVENUES 

A new record was also recorded in 2024 in nominal income from 
travel. Compared to 2023, revenues increased by 5.6 percent. 
With 32.2 billion euros from domestic and international travel 
combined, almost 5 billion euros or 17.8 percent more revenue 
was generated in Austria than in 2019, the year before the 
outbreak of the Corona pandemic. In the first half of 2025, 
tourism revenues rose by 5.0 percent year-on-year to 17.1 billion 
euros, which is expected to be a new high for the year as a whole. 

…BUT INFLATION-ADJUSTED TOURISM REVENUES 
HAVE FALLEN  

However, the increase in tourism revenues to record levels is put 
into perspective in view of the sharp price increases. Price-
adjusted, revenues in 2024 were 15.4 percent below the 2019 
figure, as the nominal increase in revenue of almost 20 percent 
in this period was offset by inflation of 39.3 percent in the 
accommodation and restaurants product group. In 2024, real 
income from tourism even decreased slightly compared to the 
previous year, despite the strong increase in revenue, as the 
inflation of tourist services was as much as 6.7 percent. In view 
of the strong inflation of tourism services in the first half of the 
year of an average of 5.7 percent and an increase in revenue of 
5.0 percent compared to the same period last year, the decline 
in the real value of tourism revenues continued in the first half 
of 2025. Austrian tourism businesses thus achieve nominally 
higher revenues, but adjusted for inflation, the bottom line is 
that there is less left. This is also reflected in the data from the 
national accounts. The real value added of the accommodation 
and catering sector fell by 0.3 percent in real terms in 2024 and 
even fell by 2.5 percent in the first half of 2025 compared to the 
previous year. 

 

Nominal record revenues worth less in real terms 

 

 

 

 

 

 

 

 

 

 

REAL VALUE OF REVENUE PER OVERNIGHT STAY 
FELL EVEN MORE SHARPLY 

The record number of overnight stays by domestic guests and 
holidaymakers from abroad underlines the high attraction of 
Austria through a good offer of the Austrian tourism industry to 
those seeking relaxation. However, the development of revenues 
is not keeping pace with the increase in guest overnight stays. 
Revenue per overnight stay rose by an average of 3.5 percent 
year-on-year to 209 euros in 2024 and was as much as 225 
euros in the first half of 2025, an increase of 4.4 percent 
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compared to the same period last year. But taking into account 
high inflation, the real value of daily spending by holidaymakers 
in Austria fell by almost 15 percent or 25 euros in the first half 
of 2025 compared to 2019. The real value of tourists' daily 
spending in Austria is currently only 85 percent of the level 
before the outbreak of the Corona pandemic. While annual 
tourism revenues fell by 15.5 percent in real terms in 2024 
compared to 2019, real revenues per overnight stay fell even 
more sharply by 16.4 percent due to the increase in the number 
of overnight stays of over one percent.  

INCREASED PRICES ARE CHANGING SPENDING 
PATTERNS 

The sharp increase in prices in restaurants and accommodation 
has not slowed down the desire for holidays in Austria, as the 
record number of overnight stays shows. However, domestic and 
foreign guests were unable or did not want to increase their 
holiday budget in line with price developments but adapted their 
spending behavior in view of the increase in the price of the 
respective services. On the one hand, tourists save on ancillary 
expenses, such as restaurant visits. On the other hand, guests 
are booking cheaper accommodation than before.  

 

Overnight stays in hotels and private 
accommodation have fallen, but camping is 
booming  

 

 

 

 

 

 

 

 

 

 

Compared to 2019, overnight stays in hotels fell by 3.4 percent 
in 2024. However, this decline is only due to cheaper hotels in 
the lower equipment categories. Overnight stays in upscale 
hotels (5/4-star), on the other hand, were 0.5 percent higher in 
2024 than in 2019. The number of overnight stays in private 
accommodation also fell compared to 2019. The lower 
overnight stays in hotels and private accommodation were more 
than offset by a strong increase in stays at campsites of more 
than 19 percent. In addition to the cost advantage, this trend 
was also supported by the greater need for security in the 
aftermath of the pandemic, as well as greater individual 
freedom and family-friendliness. In the first half of 2025, the 
overnight stay trends of recent years continued, but low-cost 
hotels were able to increase slightly at the expense of a 
somewhat reduced demand dynamic for campsites.  

OUR VIEW 

Although the Austrian tourism industry was able to cope with 
the losses caused by the pandemic, the inflation shock triggered 

by the development of energy prices now seems to be causing 
lasting damage. Strong wage increases to compensate for high 
inflation have led to significant cost increases, which have made 
corresponding price increases necessary. In addition, domestic 
tourism businesses are burdened by the sharp rise in energy 
prices. Prices for tourist services in Austria have risen by over 48 
percent since 2019, while average inflation was "only" 30 
percent. The price increases for tourist services were much lower 
in most alternative European destinations, such as France, 
Spain, Greece or Italy, at between 16 and 30 percent in the same 
period.  

 

High price increases threaten Austria's 
competitiveness in tourism  

 

 

 

 

 

 

 

 

 

The Austrian tourism industry has thus clearly lost price 
competitiveness and attractiveness, which seems to limit the 
growth in overnight stays, especially by foreign guests. In 
addition, tourists are booking cheaper accommodation than 
before and saving on ancillary expenses. Inflation-adjusted 
revenues per overnight stay fell sharply, and the value added of 
the accommodation and catering sector declined after the 
rebound at the end of the Corona pandemic.  

The current record overnight stays and nominal record revenues 
should not obscure the fact that the great importance of tourism 
for the Austrian economy, with a direct value added share of 4.4 
percent of GDP and more than 220,000 employees, is 
threatened by the loss of competitiveness. The challenge for the 
Austrian tourism industry in the coming years will be to 
gradually compensate for the cost disadvantage through 
productivity improvements and to focus more strongly on 
tourists with above-average financial strength with a higher 
quality offer. The return of wealthy long-distance tourists after 
the Corona dip should support this process. The challenges 
posed by climate change could also prove to be an advantage 
for the Austrian tourism industry compared to Mediterranean 
holiday destinations. 
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MORE TO READ 
We invite you to visit the economic analyses on Bank Austria’s website: www.bankaustria.at under "Direct access – Markets & 
Research - Analyses & Research" in the section "Economic Research Austria" or directly at http://www.bankaustria.at/en/about-us-
publications-economic-research-austria.jsp . 
 
If you would like to receive information on our most recent publications by e-mail, please subscribe to the newsletter Bank Austria 
Economic News via e-mail: econresearch.austria@unicreditgroup.at  
 
AUTHOR 
Walter Pudschedl, Ökonom UniCredit Bank Austria (walter.pudschedl@unicreditgroup.at)   
 
LEGAL INFORMATION: 
These publications do not constitute investment advice, investment recommendations, marketing communications, or financial 
analysis. In particular, they are not an offer or solicitation to buy or sell securities and do not constitute a solicitation to make such an 
offer. They are intended solely as initial information and are no substitute for advice based on the individual circumstances and 
knowledge of the investor. 
 
It is an analysis based on publicly available economic data. Despite careful research and the use of reliable sources, no responsibility 
can be taken for completeness, correctness, timeliness and accuracy. 
 
Any investment in securities involves risks. The value of the investment and the income from it may fluctuate suddenly and 
substantially and therefore they cannot be guaranteed. There is a possibility that the investor will not receive back the full amount 
invested, particularly if the investment is held for only a short time. In some circumstances, a total loss is also possible. 
 
Possible (return) payments from the product may not protect investors against inflation risk. There can be no assurance, therefore, 
that the purchasing power of the capital invested will not be affected by a general increase in the prices of consumer goods. Figures 
and information on performance refer to the past and past performance is not a reliable indicator of future results. 
Only in the context of an investment advisory service can UniCredit Bank Austria AG take into account the personal circumstances of 
the customer (investment objectives, experience and knowledge, risk appetite, financial circumstances and financial loss tolerance) 
and carry out a product-specific suitability test. 
 
We would like to point out that the tax treatment depends on the personal or company circumstances of the investor and that the 
information on tax advantages is provided on the basis of the current legal situation, which may be subject to future changes and for 
which no information can be given as to whether they will be continued. 
 
IMPRINT 
Disclosure according to Sections 24 and 25 of the Austrian Media Act (Mediengesetz - MedienG):  

Published by: 
UniCredit Bank Austria AG 
1020 Vienna, Rothschildplatz 1, 
which is also the media owner. 
Business objective: credit institution pursuant to Section 1 (1) of the Austrian Banking Act (Bankwesengesetz) 

 

Persons authorised to act on behalf of the media owner (Management Board): 
Ivan Vlaho, Daniela Barco, Hélène Buffin, Dieter Hengl, Emilio Manca, Marion Morales Albiñana-Rosner, Svetlana Pancenko, Wolfgang 
Schilk.  
 

Supervisory Board of the media owner:  
Gianfranco Bisagni, Aurelio Maccario, Livia Aliberti Amidani, Christoph Bures, Richard Burton, Tamara Haas, Judith Maro, Herbert 
Pichler, Eveline Steinberger, Doris Tomanek, Roman Zeller. 
 

Interests held in the media owner pursuant to Section 25 of the Austrian Media Act: 

 
UniCredit S.p.A. holds 99.996% of the shares in the media owner (key details of the shareholder structure of UniCredit S.p.A. are 
available at https://www.unicreditgroup.eu/en/governance/shareholder-structure.html).  
 
“Betriebsratsfonds des Betriebsrats der Angestellten der UniCredit Bank Austria AG, Region Wien” (the Employees’ Council Fund of 
the Employees’ Council of employees of UniCredit Bank Austria AG in the Vienna area) and “Privatstiftung zur Verwaltung von 
Anteilsrechten” (a private foundation under Austrian law; founder: Anteilsverwaltung-Zentralsparkasse; beneficiary: WWTF – Wiener 
Wissenschafts-, Forschungs- und Technologiefonds) have a combined interest of 0.004% in the media owner. 
  

http://www.bankaustria.at/en/about-us-publications-economic-research-austria.jsp
http://www.bankaustria.at/en/about-us-publications-economic-research-austria.jsp
mailto:econresearch.austria@unicreditgroup.at
mailto:walter.pudschedl@unicreditgroup.at
https://www.unicreditgroup.eu/en/governance/shareholder-structure.html
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MobileBanking App 
Simply download it from your provider’s app store. 
All information: mobilebanking.bankaustria.at 
 

Our customer service on the internet 
bankaustria.at/customer-support 
 

Our branches throughout Austria 
filialfinder.bankaustria.at 

 

 You can find us on:   

This information was prepared by UniCredit Bank Austria AG, Rothschildplatz 1, 1020 Vienna (media owner and publisher).  

Misprints and errors excepted. 

Status: October 2025  
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