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AUSTRIA’S TOURISM SHOWS STRONG SYMPTOMS    
OF COVID-19  
 

 

● As a result of the pandemic, the number of tourist overnight stays in 2020 
fell to 1970 levels 

● Tourism revenue from domestic and international travel fell by almost 
36 percent in 2020 compared with 2019, to EUR 17.6 billion 

● Vienna had the highest loss of revenue compared with 2019 by far, with a 
drop of 70 percent; Carinthia saw the lowest loss of revenue out of all the 
federal states, at less than 20 percent 

● Despite a pronounced decrease in the number of tourists, tourist expendi-
ture per overnight stay did not change much in 2020, standing an average 
of EUR 180 

● Austrians have become somewhat more frugal and have spent on average 
2 percent less, while foreigners have increased their expenditure per over-
night stay by almost 2 percent  

The following abbreviations for the individual federal states are used in our graphs:  

B ….. Burgenland                 C ….. Carinthia 
LA ... Lower Austria              UA .. Upper Austria 
S ..… Salzburg                      St …. Styria 
T ..… Tyrol                            Vo….. Vorarlberg 
V ….. Vienna 
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Lockdowns and travel re-
strictions caused heavy losses 
for Austrian accommodation 
providers  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Vienna 2020 with around 
2.5 billion euros less tourism 
revenue. This means that  
Vienna accounts for almost 
25 percent of the total Aus-
trian losses with a share of 
overnight stays of less than 
5 percent  
 
 
 
 
 
 
 
 
 

 With the general opening up of the Austrian economy from 19 May 2021, domestic tourism 
companies will start to make up the ground lost during the pandemic. The measures to curb 
the pandemic have led to a reduction in overnight stays in the “year of the coronavirus” 
2020 for the Austrian tourist industry and a fall in tourism revenue of around 36 percent re-
spectively compared with 2019. After the lost winter season and the protective measures 
that have to be observed, it will not be possible to close the gap in 2021 as a whole, but we 
are confident that the upcoming winter season will almost offset the results of the previous 
year. 

Vienna saw the highest loss of revenue in 2020 and Carinthia the lowest 

The tourism revenue of the individual federal states was affected by the fall in tourism dur-
ing the pandemic to varying degrees, largely depending on the different tourism demo-
graphics of the states. Using a model based on the proportions that each country of origin 
makes up of total overnight stays in the respective federal states as well as the average ex-
penditure of each tourist per night, we forecasted the trend in tourism revenue for the Aus-
trian federal provinces. 

The highest tourism revenue from domestic travel and international travel combined is esti-
mated to be EUR 5.9 billion for Tyrol, which is around one third of the total revenue for Aus-
tria in 2020 of EUR 17.6 billion. Burgenland recorded the lowest tourism revenue at just un-
der EUR 400 million or 2.3 percent of total revenue for Austria. As a result of the different 
tourism trends, the loss of revenue in Carinthia in 2020 remained below 20 percent, while 
the City of Vienna saw by far the highest loss of revenue at more than 70 percent compared 
with 2019, according to our estimate. In Tyrol, the decline was around 32 percent below the 
Austrian average compared with 2019, as was the case in Burgenland, Salzburg, Styria and 
Vorarlberg. However, with tourism representing less than 4 percent of the overall economy, 
these losses are significantly less important in Vienna than in the tourist heartland of Tyrol, 
where tourism accounts for almost 15 percent of GDP.  

The decline in tourism revenue in the federal provinces is due to the sharp decline in the 
number of tourist overnight stays as a result of the pandemic, with numbers falling to those 
seen in 1970. After nearly 153 million overnight stays were recorded in 2019, only 98 mil-
lion were recorded in 2020. At just under 36 percent, this decline in numbers was almost 
mirrored by the decline in revenue. Revenue from international travel fell by more than 
40 percent to EUR 12.3 billion, while revenue from domestic travel fell by just 22.5 percent 
to EUR 5.3 billion. 

 
 

Chart 1: Overnight stays and tourism revenue 2020 
(in mn resp. EUR bn and change over previous year in %t) 

 
Chart 2: Tourism revenue of the federal provinces  
(Estimate in EUR bn resp. change over previous year in %)  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Source: OeNB, Statistik Austria WIFO, UniCredit Research 
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Tourism receipts down 
35.7 percent in 2020 com-
pared to 2019, dampened 
particularly strongly by the 
decline in international travel 
receipts 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Tourism revenue per over-
night stay in 2020 almost un-
changed compared to 2019 at 
an average of 180 euro  
 
 
 
 
Strongest increase in expendi-
ture per overnight stay among 
guests from China 
 
 

 Revenue from international travel fell particularly sharply 

The significant decline in revenue from international travel in 2020 was largely due to the 
decline in the number of tourists from more distant countries of origin, while the losses in 
tourism revenue from neighbouring countries were generally below average. For example, 
tourism revenue from the US and China fell by more than 80 percent, and from Japan by 
more than 75 percent. On the other hand, the decline in spending by German tourists, who 
were by far the most important tourists in Austria making up more than 50 percent of inter-
national travel revenue, was below average at around 32 percent. The increased flexibility in 
terms of dates and the possibility of individual travel during the pandemic, during which le-
gal conditions, for example travel restrictions, changed rapidly, had a positive effect on 
these figures. 

Domestic tourists saving more money in 2020; foreign tourists spending a little more 

While the amount of money spent by tourists in Austria per night in 2020 remained largely 
unchanged compared with 2019, at an average of EUR 180, the amount spent per night by 
domestic tourists fell by an average of 2 percent to EUR 169. On the other hand, however, 
the amount spent per night by foreign tourists rose by almost 2 percent to EUR 185 per 
night. 

The amount spent per night by foreign tourists was not at all consistent in 2020. As a rule, 
tourists from more distant countries of origin significantly increased their daily expenditure. 
The result is influenced by the particularly sharp decline in the number of overnight stays by 
tourists from these countries. Among other things, the proportion of business travellers from 
the US, China or Japan who tend to spend more money, compared with traditional holiday-
makers from these countries, is likely to have increased significantly during the pandemic. 

The demand for higher-quality accommodation classified as safe according to hygiene 
standards also increased. Seasonal patterns may also have played a role in this trend. The 
winter season, usually characterised by higher spending per night, was excellent until mid-
March, while the summer season, with lower daily revenue from tourists from more distant 
countries of origin, was almost completely non-existent. As a result, the amount spent per 
night by tourists from China rose particularly sharply, doubling in 2020 to an average of 
EUR 390. The amount spent per night by tourists from Japan increased by more than 50 per-
cent last year to an average of EUR 364. 

While the amount spent per night by Chinese tourists doubled, spending by tourists from 
Austria's neighbouring countries—as was the case with Germany—remained stable or even 

 

Chart 3: Tourist overnight stays in Austria 
(Change over previous year in %)  

 
Chart 4: Overnight stays in the federal provinces 
(2020, change over previous year in %) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Source: OeNB, Statistik Austria, WIFO, UniCredit Research 
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Tourists from some of Austria's 
neighbouring countries re-
duced their expenditure per 
overnight stay in 2020 
 

 decreased significantly in some cases. German tourists, who account for more than 50 per-
cent of the total international tourism revenue in Austria, spent an average of EUR 163 per 
day in 2020 and in 2019, while guests from Slovenia, Slovakia and the Czech Republic re-
duced their expenditure by 3 to 6 percent. This development could also be related to the 
trend towards camping holidays during the pandemic and the limited possibilities for 
cross-border shopping trips due to the ordered closures of Austrian shops. 

The development of tourist spending from individual countries led to an increase in aver-
age revenue per night in only three federal provinces. Only in Vienna, the federal capital, 
Tyrol and Vorarlberg, was the decline in tourism revenue in 2020 lower than the decline in 
overnight stays. In these federal provinces, the overall losses could at least be mitigated by 
increased revenue per night.  

 

Chart 5: Revenue from travel 2020 
(according to the most important countries of origin, in EUR mn)  

 
Chart 6: Revenue per overnight stay 2020 
(in EUR according to the most important countries of origin) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Source: OeNB, Statistik Austria, WIFO, UniCredit Research 
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Disclaimer and Imprint 

We invite you to visit the economic analyses on Bank Austria’s website: www.bankaustria.at under "Direct access – Markets & Re-
search - Analyses & Research" in the section "Economic Research Austria" or directly at http://www.bankaustria.at/en/about-us-
publications-economic-research-austria.jsp . 
 
 
If you would like to receive information on our most recent publications by e-mail, please subscribe to the newsletter Bank Austria 
Economic News by sending an email to econresearch.austria@unicreditgroup.at 
 
If you have further questions, please send an e-mail to econresearch.austria@unicreditgroup.at  
 
 
Disclaimer of liability: 
This publication is neither a marketing communication nor a financial analysis. It contains information on general economic data. 
Despite careful research and the use of reliable sources, we cannot assume any responsibility for the completeness, correctness, 
up-to-dateness and accuracy of information contained in this publication. 
 
The opinions of the authors do not necessarily reflect those of Bank Austria and those of the companies which have engaged the 
services of the authors. The information contained in this publication is not to be interpreted as an offer or invitation for the sale or 
purchase of securities of any kind. We reserve the right to modify the views expressed in this publication at any time without prior 
notification. This information should not be interpreted as a recommendation to buy or sell financial instruments, or as a solicita-
tion of an offer to buy or sell financial instruments. This publication serves information purposes only and does not replace specific 
advice taking into account the investor’s individual personal circumstances (e.g. risk tolerance, knowledge and experience, invest-
ment objectives and financial circumstances). Past performance is not a guide to future performance. 
 
The information in this publication contains assessments of short-term market developments. We have obtained value data and 
other information from sources which we deem reliable. Our information and assessments may change without notice." 
 
 
 
Imprint 
 
Disclosure according to Sections 24 and 25 of the Austrian Media Act (Mediengesetz - MedienG):  

Published by: 
UniCredit Bank Austria AG 
1020 Vienna, Rothschildplatz 1, 
which is also the media owner. 
Business objective: credit institution pursuant to Section 1 (1) of the Austrian Banking Act (Bankwesengesetz) 

Persons authorised to act on behalf of the media owner (Management Board): 
Robert Zadrazil, Gregor Hofstätter-Pobst, Mauro Maschio, Tina Pogacic, Wolfgang Schilk, Günter Schubert, Susanne Wendler  

Supervisory Board of the media owner:  
Gianfranco Bisagni, Ranieri De Marchis, Livia Aliberti Amidani, Christine Buchinger, Olivier Khayat, Adolf Lehner, Aurelio Maccario, 
Mario Pramendorfer, Eveline Steinberger-Kern, Ernst Theimer, Karin Wisak-Gradinger  

Interests held in the media owner pursuant to Section 25 of the Austrian Media Act: 
UniCredit S.p.A. holds 99.996 percent of the shares in the media owner (key details of the shareholder structure of UniCredit S.p.A. 
are available at https://www.unicreditgroup.eu/en/governance/shareholder-structure.html).  
“Betriebsratsfonds des Betriebsrats der Angestellten der UniCredit Bank Austria AG, Region Wien” (the Employees’ Council Fund of 
the Employees’ Council of employees of UniCredit Bank Austria AG in the Vienna area) and “Privatstiftung zur Verwaltung von An-
teilsrechten” (a private foundation under Austrian law; founder: Anteilsverwaltung-Zentralsparkasse; beneficiary: WWTF – Wiener 
Wissenschafts-, Forschungs- und Technologiefonds) have a combined interest of 0.004 percent in the media owner. 
 

http://www.bankaustria.at/en/about-us-publications-economic-research-austria.jsp
http://www.bankaustria.at/en/about-us-publications-economic-research-austria.jsp
mailto:econresearch.austria@unicreditgroup.at
mailto:econresearch.austria@unicreditgroup.at

